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Role of Data Science & Alinthe business of the future
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Gen Al Journey to maximize Productivity

Lightweight use cases with

customized pre-built solutions i.e.

quality checker, check contract for critical
Employee Enablement to clauses)

learning right approach to

prompting (i.e. automatically write
a meeting summary)

Greenfield — radical

Brownfield — Enrich re-engineering of
- existing systems with business processes to
= bots and services to optimize performance (..
5 automate existing
4 ProCesses (i.e. automate
- customer services queries)
Personal Productivity Business Productivity == ===
Building type
GPT & Copilot Copilot Studio & Low Code & Custom

“Out of the box” Custom Solutions Pro Code in Al Development



Regardless of your business strategy, your employees are
already using Al tools for self-optimization.
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https://openai.com/dall-e-2
https://teachablemachine.withgoogle.com/
https://chat.openai.com/
https://www.deepl.com/en/translator
https://trends.google.com/trends/

there are many more tools
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https://www.microsoft.com/en-us/power-platform/products/power-automate
https://www.alteryx.com/products/alteryx-designer
https://bard.google.com/?hl=en-GB
https://legacy.midjourney.com/home/
https://labs.google/
https://www.microsoft.com/de-de/power-platform/products/power-bi?market=de
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Start automating your business processes
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https://www.bing.com/chat
https://www.youtube.com/watch?v=NNSHu0rkew8
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The future of work: humans and Al hand in hand
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Generic assistants Specific assistants Intelligent apps & processes

Knowledge worker Sales & Marketing Customer Journey

» Software development * Finance & HR » Service Center

* Business analytics * Legal & Compliance * Transactions

» Co-Creation/Design + Banking 7~ * Process automation
» Office Copilot * Insurance =
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DataScience & Al Organization

01 Decentralized &
Uncoordinated

* Independent data science

initiatives in every
department

* No central coordination

* No cross-divisional
analytical projects

KPMG

Il Leadership [ Analytics teams

Central
) 02 coordination

» Small central coordination

and support team for data
and analyses

Central team advises
departments on the
further development of
skills

Management and
responsibility for analysis
projects remain with the
departments

Head office
4 03 Control system

Dedicated Data Science
team with experts both at
central level and in the
departments

Joint implementation of
overarching and
department-specific
analysis projects
Centralized control and
responsibility for analysis
projects

Data Science as an
integral part of the
organization

Dedicated teams in all
departments

Each department can
implement data and
analysis topics
independently




Process for creating and evaluating ideas

Use Case Creation
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Albrings new risks; atrustworthy Alis a precondition

AIRisks

= engadget
euronews.|

Uber crash reportedly
caused by software that

ignored objects in road Man ends his life after an Al chatbot

‘encouraged' him to sacrifice himself
quickly enough, sources said. to stop climate change

The Apple Card Is Sexist. Blaming the
Al i Is P

o T SiiddeutscheZeirung

Amazon built an Al tool to hire people but had to Artificial Intelligence.

shut it down because it was discriminating . . .
against women Software with prejudice

ool sher i o DO 7 July 2023, 1722 Uhe | Reading time: Zmin | (3 Comments

Trustworthy Alas afoundation

Human agency and oversight Transparency

Forbes

KPMG Global Study Confirms
Trusting AI Remains A Major
Employee Confidence Gap

Cindy Gordon Con

Diversity, non-discrimination and

Technical robustness and safety fairness

Social and environmental well-being

Privacy and
Data Governance Accountability



https://digital-strategy.ec.europa.eu/en/library/ethics-guidelines-trustworthy-ai

(Generative) Alcan be applied along the whole value chain

Selected use cases

Sales &
Marketing

» Market and 360°
customer intelligence

* Marketing automation

» Customer journey
optimization

» Up- and cross-selling
* Hyper personalization
» CLV calculation

« Virtual agents

» Personalized
opportunities

E2E-Product
Excellence

* Al-driven product
development

* Product customization
» Smart pricing
* Onboarding

» Banking: Credit
scoring & process
automation

* Insurance: Automated
claims regulation

» Asset Management:
Quant and Al portfolio
management

Operations &
Processes

* Reporting automation

» Automated
unstructured
document
processing

» E2E process
automation &
intelligent robotics

» Autonomous
organization

Service

¢ Multichannel service
automation

* Emotion recognition &
prioritization

* Intelligent assistants
» Chat & voice bots

* Real-time
recommendations &
next best actions

Governance,
Risk &
Compliance

» Governance, Risk,
Compliance & ESG

* Identification of money
laundering (AML) &
fraud detection

» Detect account/credit
card fraud

» Cybersecurity support

* Real time risk
management and
improved methods

Support
Functions

* Interactive query of
(un)structured
financial data

» Automated creation of
business reports

» Automatic matching of
applications with job
postings

* HR Q&A chatbot for
employees and
applicants




Example: Alin Office
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Kayo: The review went realy il Cat wal,

Wil Litle 1045 AM
1 don't see that being an isue, Can you ta

Marie Beaudouin
Ohh s, yes ot me fixthat!

Hillary Reyes 1021AM

Help me prep for my upcoming meeting with Mona and bring up anything related to product lead times

ot 918 AM

Here's some info to help you prep for your meeting with Mona:

Over the month you've had lots of emails and meetings with Mona.
+ You've discussed project updates, timelines, and deadlines across 5 emails + 1 « &+
. of we

ays P
+ Mona specifically mentioned lead times" on Sept. 3rd

is a killer for us”

These articles on supply chain issues mention lead times

How to Prepare Your Supply Chain for
Disruptive Change
Lounching new pr

duct innovation, deveoped in

The Benefits of Digitizing Your Supply
Chain Operations
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pasl happening in supply chaings.
Charlotte and Babak 008
Charote:Th clentwas prety hoppy with 0 <oy )
Reta Taylor 240AM P
Joshua Venguren 529 A
Thanks for eveving
o DaichiFukuds A What ar ourcurentproduc fead tmes? | How much lead time i we agee on? | (G
'@ You:Thakyou
Ask a work question or make a request
& Kadji Bell 803AM i + B
< G (Q hps W //EaCKKPs6 n Wrki2bSCBLIaZw7e=CMgan %) = .-
i1 (@l Documentl-Saved v P search At + Q) 8
Fle Home Insert Loyout References Review View Help 8 Comments | e CotchUp P dhting v
Dv @My ¥ Apos@ody) v 1v B I Uv Zv Av - v Py B 8y 2| Fv Bcopint v -
O Creste content with Copilot x
Ajob description for. |  101densfor.. | [ A press relensefo.. | A projectproposat sbout.. | (G
Describe what you'd like to create, and Copilot will generate a draft
% 0 B

256words Engish (US)  Text Predictions: On

Page View B9 Web View —

+ 1006 CIRt Give Feedbock o Microsoft

Outlook

Outlook Q search B @ @ & - o x
[ = s ver wo
5 ' W Delete v B Archive f Sweep CaMoveto v e & v | P quicksieps - | OResdimesd O v B v £ Ov By 9 @ © - B
0 Favorites Focused  Other = fitr  Quick question about Van Arsdel deck Nandudel X 5 General av @
Contoso Reports
® Catch up with Copilot Elisabeth Eriksson @ « &
 lilly@contoso.com © To: @ Lilly koenig
v Hey Lilly,
> @ Inbox i v Today
the
& 7 Drafts 5 ‘ Maya Robinson . well donel
FW: Update on manufacturing... 12354
Sentitems Oear Gilly and Team, | hope this emalfin
3 3
Deleted Items. ,‘s Hayden Cook €
] Update on manufacturing plant... 1035 AM o— i
£3 Junk Email Hi you two, Im hoping you can help me
Thanks,
3 Archive [ Yoot lsabetn
Fu: Volunteers Needed o2 A
Conversaton History Hey Alumnit Wee looking for vlunteers © Onftwith Coptot
B Honeybee Pr. 1 course, go ahead sk for more details ny politel ustom
W i y Of ourse, goahead || Askfor more details || Deny poltely | 2 Cust
g Shai Shemesh
& Add account > “ Y ~
S R rresentingatthe AlHands 343w
Hi Ly, Apologies for the short notce but
Tomorrow, S00PM 2h) RSV
) @ Ve inen
FW: Budget adjusted 42w
Lity et me know ifyou e aware ofthis
. M Jessie Irwin
@ QI Performance - Saved v O search a = o X
Fle Home Insert Fomulss Data Review View Automate Help CF -+ Coomm v P - (I
Dy @y Aptos@ody) v 11 v B Hv & oo [ Ev o BEv | Genenl v RN B Eviey Oy BB G
Al v fx  Country v

Discount Band [8) Units Sold g Manufacturing Price [®) Sale Price g Gross Sales _ [® Discounts g Sales cocs
2 France Vanarsdel Biodegradable Cleaning Products. Low. 4345 $10 $as2 $1529.440 $15.204 $1514,148 4
3 usa VanArsdel Biodegradable Cleaning Products Low. aza5 $10 sas2 $1,494,200 $1a.902 $1,479,298 §
4 Australia Vanarsdel Blodegradabl Cleaning Products Nona 124 $10 sas2 $1.451,648 0 $1.451,648 §
5 Mesico Vanarsdel Biodegradable Cleaning Products Medium 3954 $10 $3s2 1,391,808 $83,508 $1,308,300 4
6 France Contoso Pharmaceuticals ~ Biodegradable Cleaning Products Low. 4952 $10 $127 $628,904 6,289 $622615 §
7 France Contoso Pharmaceuticals ~ Recycled Can Low 4903 5 $127 622,681 $6227 616,454 $
8 Canada Prosoware Natural Personal Care Products  Low. 1954 $270 $302 $590,108 5901 $584,207 s
9 Canada Prosoware Biodegradable Cleaning Products High 1980 $220 $302 $600980 $84,137 516,843 s
10 UsA Vanarsdel Compostable Food Packaging  Low. 1254 El $380 $476,520 34765 471,755
1 usA Prosoware Natural Personal Care Products  Medium 1485 224 302 $442,430 526,546 415,884 se:
12 UsA Proseware Sustainable Snack Packaging  Medium 1410 $120 $302 $426,820 $26,549 3400271 1
13 Australia Prosoware Natural Personal Core Products  Medium 1369 $204 $302 $413,438 524,806 388,632 6
14 USA VanArsdel Compostable Food Packaging  Medium 1052 £ $380 $399.760 523,986 $375.774
15 Canada Vanarsdel Compostable Food Packaging  Low. 980 5312 5380 $372,400 53724 $368,676 5o
16 Australia Proseware Sustalnable Snack Packaging  Medium 1298 $120 $302 $391,996 523520 368,476 st
17 Australia Vanrsdel Compostable Food Packaging  None 954 3 $380 $362,520 0 362,520

Contoso Pharmaceuticals ~ Biodegradable Cleaning Products Low. 2785 $110 $127 $353,695 $3537 $350,158
Calculation Mode: Automatic [ General  Workbook Statstics v Gie Feedback to Microsoft —  100% +

°
® 0 000 © &

~ Leave meeting

Beth Andrews.

Powerpoint

‘onecive lve com/e/\/EsCKKPSEACIwULn 306014808

1420SCBUZwTe = CMig:

@ VioksdeL Propess - Saved £ sercnia

Fie Home Inset Design Te

9. O

sitions  Animations  Side Show  Review View  Help

(=R i =]

8 Commects || e CachUp

v Ev | Bv P~

© et v P g
B8 G

Aptos(Body) v 11 v AT A

+aeeenP

Click to add title

Click to add subtitle

coch SNows B 88 T — —® + o




Greenmarket - FAQ

1. Was sind die Offnungszeiten von Greenmarket ?
o Greenmarket ist von Montag bis Samstag von 8:00 bis 20:00 Uhr gedfinet. An Sonn- und Feiertagen ist der Markt geschlossen.
2. Wo befindet sich Greenmarket ?
o Unser Supermarkt befindet sich in der Musterstrale 123, 12345 Musterstadt.
3. Bietet Greenmarket einen Lieferservice an?
o &, wir bieten einen Liefersemvice an. Sie kinnen lhre Bestellung online aufgeben und wir liefern direkt zu Ihnen nach Hause.
4. Gibt es Parkmdglichkeiten bei Greenmarket ¥
o &, wir haben sinen groflen Parkplatz direkt vor dem Supermarkt, der fir unsere Kunden kostenlos nutzbar ist.
5. Akzeptiert Greenmarket Kreditkarten?
o Ja, wir akzeptieren alle gangigen Kreditkarten sowie EC-Karten und kontaktioses Bezahlen.
6. Welche MaBnahmen ergreift Greenmarket fiir die Lebensmittelsicherheit?
o Wir halten uns streng an die Lebensmitielhygienevorschrifien und filhren regelmagige Qualititskontrollen durch, um
sicherzustellen, dass unsere Produkte frisch und sicher sind.
7. Bietet Greenmarket auch Bio-Produkte an?
o Ja, wir haben eine grolte Auswahl an Bio-Produkten, die Sie an unseren speziellen Bio-Regalen finden kinnen.
&. Kann ich bei Greenmarket Gutscheine kaufen?
o 2, Sie Kinnen Gutscheine in verschiedenen Betrdgen an unserer Kasse erwerben.
9. Gibt es bel Greenmarket spezielle Angebote fiir Stammkunden?
o Ja, wir haben gin Treueprogramm, bei dem Sie Punkte sammeiln konnen, die Sie gegen Rabatte und spezielle Angebote
eintauschen kinnen.
10.Wie kann ich mich dber aktuelle Angebote und Aktionen bei Greenmarket informieren?
o Sie kinnen sich auf unserer Website fiir den Newsletter anmelden oder uns auf Social Media folgen, um immer Uber die neuesten
Angehote und Aktionen informiert zu ssin.



Bibliothek

&
Chat

Ausgewahlte Use Cases erleben

Umsatzsteuer Assistent, Deal Assistent und Ideen Assistent - drei spannende digitale Showcases fiir schnelle Antworten auf Ihre Fragen. Weitere
spannende Use Cases warten in der Bibliothek.

PROPOSALASSIST TRAVELCOPILOT PERSONACONSENT

Sprich mit deinem Dokument Vertrieb und Marketing
HB Sprich mit deinem Dokument TravelCoPilot helps you navigate business Prompt like a Pro
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